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Portfolio Rank Performance Overview

Showing results for May 01, 2015 - May 31, 2015
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Reports > Brand Visibility
Showing results for % *§ Google USA
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This Brand Visibility report features:

Positions Distribution Chart that provides the total (for all keywords in the campaign) number of times any of your brand pages rank in the top 20 search engine results on the day the report is run. The dark
gray line represents the baseline number of times brand pages ranked in the top 20 on the day we began tracking the Brand URLs.

Visibility Graph displays the trend of the your brand's \isibility across all tracked search engines for the previous 6 months. This is based on the position of ranking keywords and average search volume.

Results Page Type pie chart provides a graphic representation of the number of the brand top 20 search results by type - Organic, Maps, Social pages, Apps, Directory listings and 3rd party (e.g., reviews,
news, etc.)

In the Top 20 Positions column, the numbers represent Rank position and the icons are the logo corresponding to the site URL, followed by the type (e.g., Maps, Organic, Directory, Social, 3rd party).
The Total Positions column is the total number of positions each keyword scored in the Top 20 search results.
Page 1 Coverage represents the percentage of brand appearance on Page 1 search engine results.

A SERP Snapshot that displays the actual Top 20 search engine results for each keyword is available when you log in to your Dashboard to view this Brand Visibility report and click the discovery screen icon
corresponding to any keyword.
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